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A little bit about myself:

❑ I live and breathe movies. 

❑ H-town till’ I drown- till I moved to Denver.

❑ Proud mother of two (cats), Murmur and 
Winslow.

❑ Graduated from the University of Houston 
with a BA in Public Relations and Marketing. 

❑ Been working with social media since 2016.

ABOUT THE SPEAKER
CASS TOOKE| SOCIAL MEDIA SPECIALIST



❑ Suite of Lodging Solutions

▪ Software, booking engine, marketing, and 
website design.

❑ Superior Customer Service

❑ Ease of Use

❑ Great Value

ABOUT REZSTREAM
TEAM | CARE | KNOWLEDGE | PASSION | TRUST



Are you a member of 
rezStream Rewards?
www.rezStream.com/rewards

https://www.rezstream.com/rewards/


LEVERAGING
FACEBOOK
For Advanced Booking Campaigns
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IMPORTANCE OF FACEBOOK FOR BOOKING CAMPAIGNS

- Massive User Base

- Cost-Effective 

Advertising

- High Engagement 

Rates

- Visual and 

Interactive Content
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FUN FACTS

• Users spend an average of 30 minutes per day on Facebook, 

increasing the likelihood of ad exposure and engagement.

• On average, Facebook users click on 11 ads per month, 

demonstrating high engagement levels with advertised content.

• Facebook Ad impressions increased by 31% last year.



UNDERSTANDING 
FACEBOOK 
ADVERTISING
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1. Image Ads

2. Video Ads

3. Carousel Ads

4. Collection Ads

5. Slideshow Ads
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TYPES OF FACEBBOOK ADS



TARGETING OPTIONS

- Custom 

Audiences

- Lookalike 

Audiences

- Interest 

Targeting

- Behavior 

Targeting
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AD PLACEMENT AND BUDGETING

• Ads will appear on feeds, stories, Facebook Marketplace, 

the right column, and Instagram. 

• Most small businesses run Facebook Ads for $5 a day. 

• 30 days is the optimal amount of time to run an ad. 



Ad Copy Best Practices

• Clear and Concise Messaging

• Compelling Headlines

• Strong Call-to-Action (CTA)

• Personalization
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CREATING EFFECTIVE FACEBOOK ADS

Creative Best Practices

• High-Quality Visuals

• Consistent Branding

• Engaging Content

• Mobile Optimization



DO YOU KNOW 
THE DIFFERENCE 
BETWEEN ADS 
AND BOOSTED 
POSTS? 
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ADS VS BOOSTED POSTS

Facebook Ads: 

• Created through ad 
manager

• More time and 
expertise

• Multi-faceted 
objectives & Targeting

• Different types of ad 
formats

• Comprehensive data 
to gather

Boosted Posts: 

• Regular FB posts used 
as an ad 

• Simple to develop

• More eyes on 
promotion content

• Interest, location, and 
demographic 
targeting

• Less data to gather



MORE ADVANCED 
STRATEGIES FOR 
BOOKING 
CAMPAIGNS
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RETARGETING ADS

•Re-engage Interested Visitors

•Personalized Ads

• Increase Conversions

•Using the Meta Pixel



SEASONAL AND EVENT-BASED CAMPAIGNS

•Capitalize on Key Dates

•Special Promotions and Offers

•Enhanced Engagement



ANALYZING AND 
OPTIMIZING 
CAMPAIGN 
PERFORMANCE
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KEY METRICS TO TRACK

• Impressions and Reach

• Likes, comments, and shares

• Click-Through Rate (CTR)

• Conversion Rate

• Cost Per Click (CPC)

Dive deeper:

• Use UTM Parameters

• Leverage Google Analytics 



USING FACEBOOK ANALYTICS TOOLS

-Utilizing Facebook Ads Manager

• Examine Campaign Performance

• Explore Breakdown Options

• Do A/B Testing

-Facebook Pixel

• Conversion Tracking

• Retargeting

• Optimization

-Audience Insights

• Demographics

• Behavior

• Custom Audience Creation



HOW WE DO IT
A Step-by-Step Guide to Developing A Strategic 

Facebook Ad & Boosted Post
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https://www.loom.com/share/6921dc326373416c81b450c88b7a635a?sid=756a6beb-e83c-4b2f-8b51-7492a8936f2f
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GET CREATIVE

• Use images, video, and so 

much more. 

• Experiment with targeting 

• Strategize budgets.

BE EFFECTIVE

• Use Clear Messaging

• Use Boosted Posts and Ad 

Campaigns

• Optimize 

• Analyze Performance

REACH 2.8 BILLION USERS

• Extensive reach with 2.8 billion 

users.

• Cost-effective with flexible 

budgeting.

• Diverse ad formats for 

engaging campaigns.

SESSION RECAP
MAJOR TAKEAWAYS



rezStream Hospitality Webinar 24

🚨WEBINAR SPECIALS
SUMMER MARKETING / GUEST TARGETING - SPECIAL OFFER

FOR A LIMITED TIME, ENJOY THE FIRST MONTH OF SERVICES FOR FREE—SAVING YOU UP TO $1500. THIS EXCLUSIVE OFFER 
ENDS SOON, SO DON'T MISS OUT!

What can you get with this special offer?

• Facebook Ads + Boosted Posts - Connect With Guests and Build Brand Reputation

• Email Marketing - Keep Past and Future Guests Engaged

• Booking Abandonment - Use Personalized Emails to Recover Lost Bookings

• Google Ads Management - Display Targeted Ads to Drive Website Traffic

• SEO Services - Increase Online Visibility and Find More Guests Online

Offers End July 31, 2024



THANKS FOR ATTENDING
JOIN US AGAIN NEXT TIME!

Please forward all questions 
regarding this webinars to:

• Sales@rezStream.com  

• (303) 872-0220

Schedule a Demo

https://www.rezstream.com/schedule-a-demo/

